
Creative Brief for Green Box Go Icon Development 
 

 
Introduction: 
 
Green Box Go is an innovative service to help our customers move their valuable 
items safely, conveniently, and affordably. Our durable plastic boxes makes the 
moving process less hassle with our free delivery and pick-up service, and the 
ease of stacking and handling these sturdy containers. And best of all, we are 
helping the environment by reducing the amount of unnecessary waste and 
disposal of traditional cardboard boxes. Check us out at http://greenboxgo.com 
 
 
Goals and Objectives: 
 
We are beginning a new campaign for this summer’s moving season, and we 
need a logo icon that people will remember when it is their time to move. This 
image should exude the fun, youthful, go-get-‘em spirit that our brand will 
hopefully communicate. We want our customers to get where they are going 
quicker, easier, and stress-free. When people see our logo, we need them to 
know exactly what our business is (plastic moving boxes) and what we stand for. 
 
 
Communication Points: 
 
Our tagline for our summer campaign is – “Go Home Green.” 
 
We hope our tagline as well as our logo acts as: 
 

a. A positive call to action (Go). 

b. A comforting message that we will be there to help you move into your 

new home (Home). 

c. A reminder of our brand identity AND our eco-friendly benefits (Green). 
 
 
Communication Mediums: 
 
The logo will be used on clothes, business cards, company letterhead, invoices, 
packaging, websites, social media, and more. We don’t want a logo that is too 
tall, as that often doesn’t translate well on a web site header or email newsletter. 
A logo that is more horizontal vs. vertical may be best, but we are open to your 
thoughts. 



Design Preferences: 
 
We want our logo icon/avatar to be friendly, fun, and “on-the-move.” It should be 
a symbol for everything we do and are about. It should also appeal to all 
audiences. 
 
Below is a rough sketch that we have brainstormed. Please do not feel as if you 
must adhere to this specific design, it’s simply an illustration of an idea to give 
you a sense of what’s in our heads. 
 

 
 
At the end of the day, simplicity, and memorability is key. 
 
 
Contact Information: 
 
Heath Benfield, Director of Marketing 
hdbenfield@gmail.com 
765.506.0548 
 
Also, please CC greenboxgo@gmail.com so that additional partners can see 
updates and communication. 
 
Conclusion: 
 
We know that doing good breeds more doing good, and we selected you as our 
logo artist because you are GOOD! Thank you in advance for reviewing this 
creative brief. We look forward to seeing your logo design concepts. 
 
Thank you for your great work and attention to this creative partnership! 


